
An impressive 51 teams took part in our 
Company-wide Peak District Challenge in 
2015. We raised over £188,000 for the 
Youth Adventure Trust (YAT), making this 
the charity’s most successful ever event.

Months of preparation and weeks of 
training took place before over 200 of our 
employees, representing the majority of 
our regional businesses, descended on the 
Peak District. The money raised has been 
used by the charity to enable more than 
50 young people to join their life-changing 
three year programme. 

Given the success and popularity of our 
challenges in 2014 and 2015, we are 
looking to organise another Company-wide 
fundraising challenge for our employees 
in 2016.

We raised over

£188,000
for the Youth Adventure Trust

In addition to donations and fundraising, as part of our charity work, we also look at 
how we can use the skills that we have to help the charities we support. During 2015, 
we worked with Centrepoint to identify three key business challenges that they do not 
have the resources to look at but really want to solve. We then set our graduates 
these challenges as part of their development programme. One of the challenges, for 
example, related to how we could help homeless people to gain skills and experience 
to work in the construction industry, which would in turn help to address the current 
skills shortage. The outcomes from the graduate challenge are helping us shape our 
future partnership work with Centrepoint. Eleven of our graduates also swapped their 
beds for sleeping bags when they participated in the Sleep Out for Centrepoint in 
November 2015.

Shaping
our future partnership work with Centrepoint

Our charitable initiatives  
across the UK

Optimising Value continued

Peak District Challenge

Tackling homelessness
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We are investing £185,000 in young Londoners’ futures over three years as part of the 
Mayor’s Fund for London and 21st Century Legacy ‘Be the Best You Can Be! London’ 
programme. This Olympic legacy programme aims to provide support for 50,000 
primary and secondary school children within some of the most deprived areas of 
London, giving children the skills and opportunities to get a job and escape the threat 
of poverty. As part of the programme, a number of our employees from the regional 
businesses that operate in the London area regularly visit participating schools to 
provide one to one tutoring for schoolchildren and help with their job interview  
practice. We were proud to participate in the first anniversary event in 2015 and  
heard many tremendous success stories from schools participating in the scheme.

We are investing

£185,000
in young Londoners’ futures

Optimising Value continued

Providing an educational legacy

In 2015, our teams once again put their weight behind Macmillan’s annual 
Parliamentary Tug of War to help raise valuable funds for people affected by  
cancer. The teams, represented by our colleagues from our Bristol, Central London, 
East Anglia, Head Office and South Wales regional businesses, gave it their best, as 
they were determined to beat their Tug of War opponents after losing their matches 
last year. Both of our teams did a fantastic job at representing Taylor Wimpey in this 
fundraising competition, with our ladies’ team securing their long-awaited first victory. 
The event raised £116,000, which could pay for a new small Macmillan information 
and support centre. We are looking forward to taking part again in 2016, which will  
be our 30th consecutive year of sponsorship of this worthwhile event.

The event raised

£116,000
for people affected by cancer

Our long-standing partnership with Macmillan
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